Advances in Economics and Business Management (AEBM)

p-ISSN: 2394-1545; e-ISSN: 2394-1553; Volume 6, Issue 4; July-September, 2019, pp. 340-340
© Krishi Sanskriti Publications

http://www krishisanskriti.org/Publication.html

Scenario Analysis of different Social Media
Platforms for Consumer Decision Making Process

Shobha Pandey' and Saurabh Singh’

'Research Scholar, College of Agribusiness Management,
GBPUAT, Pantnagar, Uttarakhand, India
?Assistant Professor, College of Agribusiness Management,
GBPUAT, Pantnagar, Uttarakhand, India

Abstract—As social media is ubiquitous, its usage is growing rapidly. Social media has impacted the decision-making process
of consumers. This research aims to do a scenario analysis of six social media platforms based on consumers’ preferences. It
presents the consumers preferences during different stages of decision-making process. The selected platforms are Facebook,
Twitter, LinkedIn, YouTube, Company Portal and Consumer Opinion Forums. These platforms are selected on the basis of their
ranking on Alexa.com site. The study used datafrom 250 social media users of Delhi and responses are evaluated using
descriptive statistics. The results depicted that consumers perceive different social media platform with different perspective and
use different social media platforms for each stage of consumer decision making.
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